
To	Pay	or	Not	to	Pay	
Quick	Links	to	Ad	Tools	



To	Pay	or	Not	to	Pay…	
	
•  …is	the	ques*on.	
•  The	majority	of	your	social	media	ac*vity	can	and	should	be	

free	of	charge	–	remember,	it’s	about	people	and	connec*ons.	
•  It	is	worth	paying	to	reach	people	outside	of	your	networks,	

though.	
•  Get	everything	ready	first,	before	you	welcome	them	to	you	

business,	products	and	services.			
•  Where	will	you	send	them?	Is	your	website	up	to	date?	Is	your	

email	campaign	ready	to	go?	
•  Start	small,	with	a	low	spend	and	experiment	with	different	ad	

crea*ve,	copy	and	target	groups	or	audiences.	
•  Good	luck!	



Steps	to	crea;ng	your	ad/s	

•  Set	your	overall	goal	
•  Start	with	the	end	in	mind	
•  Is	your	offer	compelling?	
	

•  Design	your	giveaway	(for	lead	
genera*on)	
•  Ebook,	audio,	video	
	

•  Review	your	offer	
•  Landing	page	copy,	graphics,	

video,	CTA	
•  Email	follow	up	
•  Customer	service	

•  Choose	AD	objec*ve	
	
•  Find	your	AUDIENCE	
	
•  Use	CUSTOM	audiences	
	
•  Design	the	ad	CREATIVE	
	
•  Set	BUDGET	&	schedule	
	
•  MONITOR	



Structuring	your	(Facebook)	Campaigns	

hYps://www.facebook.com/business/a/campaign-structure?
campaign_id=746457198711324	
	



Create	a	lookalike	audience	based	on	your:	
Facebook	likes	
Email	database	
Website	visitors	
hYps://www.facebook.com/business/a/custom-audiences?
campaign_id=579705038731764&placement=OnlineAdvCATrg	

	

Crea;ng	your	Custom	Audience	

Remarke;ng	with	Facebook	
Create	a	tracking	pixel	to	accompany	your	Facebook	ads	
	
hYps://www.facebook.com/business/a/online-sales/custom-audiences-website?
campaign_id=579705038731764&placement=OnlineAdvWCA	

	



Linked	In	–	Adver;sing	Tools	

hYps://business.linkedin.com/marke*ng-solu*ons/marke*ng-strategy	
	



TwiJer	–	Adver;sing	Tools	

hYps://business.twiYer.com/en/adver*sing.html	
	



YouTube	–	Adver;sing	Tools	

hYps://www.youtube.com/user/adver*se	
	



Check	out	our	training	courses	
				dolezalconsul;ng.com/events/	
	


